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SOUTHERN LIVING ANNOUNCES CROSS-PLATFORM PARTNERSHIP WITH CMT
 
New York, NY and Nashville, TN (February 14, 2012) – Southern Living has announced a cross-platform partnership with CMT, which will leverage both brands’ presence across print, television, and digital media. The partnership will focus on cross-promotional opportunities surrounding the “CMT Music Awards,” along with other programming and events throughout 2012.

"CMT and Southern Living connect with similar audiences,” said Southern Living editor Lindsay Bierman. “We love their programming and events, admire their artists, and think of Nashville as our second home. This collaboration is an incredible opportunity to engage our readers and their viewers in new ways across all platforms." 

SouthernLiving.com will generate coverage around the “CMT Music Awards,” the cable network’s highest rated show of the year, including video from the red carpet. The brand will feature editorial content related to CMT programming across platforms including online and social media.

CMT will cross-promote related Southern Living content on multiple platforms, including CMT.com and across Facebook and Twitter, reaching more than 1.5 million fans.  In addition, the network will document country music celebrity interviews featured in Southern Living on its weekly series “CMT Insider”.  An upcoming episode of the CMT series “Sweet Home Alabama,” which features suitors from big cities and small towns vying for the affections of a Southern belle, will also include an appearance by Southern Living Test Kitchen Professional Norman King.
 
“Southern Living is a rich, vibrant brand and a perfect complement to CMT's programming and digital extensions,” says Lisa Chader, senior vice president, Corporate Communications, CMT.  “We're huge fans of the magazine and look forward to creating new editorial opportunities that are unique across the media landscape.”  
 
About Southern Living
Southern Living celebrates the essence of life in the South, covering the best in Southern food, home, garden, and travel.  Reaching more than 16 million consumers each month, Southern Living connects consumers with the region’s rich culture through a variety of print, digital, mobile, tablet and event platforms.  Headquartered in Birmingham, AL, the rapidly expanding Southern Living brand is part of Time Inc., one of the largest content companies in the world and the largest publisher in the United States. Time Inc. is a Time Warner company.
 
About CMT
CMT, a unit of Viacom Inc. (NASDAQ: VIA, VIAB), is the leading television and digital authority on country music and entertainment, reaching more than 92 million homes in the U.S.  CMT and its website, CMT.com, offer an unparalleled mix of music, news, live concerts and series and is the top resource for country music on demand.  The network’s digital platforms include the 24-hour music channel, CMT Pure Country, CMT Mobile and CMT VOD.
 
Media Contacts:
 
Jennifer Zawadzinski
Southern Living
212-522-9046
jennifer_zawadzinski@timeinc.com 
 
Megan Levinson
Southern Living
212-522-3773
megan_levinson@timeinc.com
 
Cindy McLean
CMT
615-335-8404
cindy_mclean@cmt.com
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